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	COURSE TYPE

Background, General Knowledge, Scientific Area, Skill Development
	scientific area course

	PREREQUISITE
	-

	TEACHING and EXAMINATION LANGUAGE
	Greek

	THE COURSE IS OFFERED TO ERASMUS STUDENTS
	No

	ELECTRONIC COURSE WEBSITE (URL)
	The course will be presented together with notes and other supporting material in the eclass of the GRA (www.aua.gr)


2. LEARNING OUTCOMES

	Learning results

	The learning outcomes of the course are described, the specific knowledge, skills and abilities of an appropriate level that the students will acquire after the successful completion of the course.

	Knowledge

· To understand the role and importance of management and marketing in the tourism sector

· To critically evaluate a range of concepts, models and tools of management and marketing in terms of their application in the tourism sector to formulate strategies, implement tactical decisions and solve practical problems

· identify the various types of problems that arise within the tourism system  

· present alternative planning and management approaches for tourist destinations

· describe the process of developing a marketing plan for a tourist destination

Competences

· Understand the basic concepts, management theories and marketing communication tools with emphasis on digital marketing in tourism businesses and destinations

· Be able to analyse the process of formulating plans for destination management and marketing.

· To exploit the benefits offered by innovative methodologies and theories, incorporating practical examples from the tourism market for the best possible orientation in the field of management and marketing in the travel and tourism industry

· - Define the steps and recognise the responsibilities involved in taking up a management and marketing position in a relevant department in hotel and/or other tourism businesses and organisations

· - segment tourism markets and identify appropriate target groups for a tourist destination  

· - Explain the promotion and communication potential of a tourist destination through the use of digital marketing and information and communication technologies (ICT)

Skills

· - To use modern tools and theories for the management and development of tourist destinations

· - Evaluate the development levels of a destination using modern techniques

· - Critically analyse how tourist behaviour is influenced by the proliferation of digital platforms and social media

· - create tourism promotion and interest actions in the context of a tourist destination propose solutions concerning the branding and promotion of a tourist destination



	General Skills

	Taking into account the general competences that the graduate must have acquired (as listed in

Diploma Appendix and are listed below) to which / which of them is the course aimed at?

	Data retrieval, analysis and synthesis and

information, using and necessary

technologies

Adaptation to new situations

Decision making

Autonomous work

Teamwork

Work in an international environment

Work in an interdisciplinary environment

Generating new research ideas
	Project planning and management

Respect for diversity and multiculturalism

Respect for the natural environment

Demonstration of social, professional and ethical responsibility and gender sensitivity

Exercise criticism and self-criticism

Promotion of free, creative and inductive

thinking

	


3. COURSE CONTENT
	Tourism management

- Management as a science

- The business environment (analysis of internal and external environment)

- Basic functions of management (planning, design, decision-making, organisation, etc.)

- Destination management

- Elements of attractiveness and competitiveness of a destination 

- Development of partnerships for the management of tourist destinations  

- The role of DMMOs

Tourism marketing

- Basic Principles and Concepts of Tourism Marketing 

- Tourist behaviour

- Tourism Marketing Research (marketing plan) and Modern Trends

- Tourism Market Segmentation

- Market Positioning

- Destination Management and Marketing

- Modern trends in the design of a tourist accommodation and tourist facilities

- Creating value to customers: Providing Digital Products and Services

- Multi-channel distribution and sales - The new intermediaries in the digital environment

- Communication - promotion in the digital environment: advertising and sales promotion



4. TEACHING AND LEARNING METHODS - ASSESSMENT

	TEACHING METHODS
Face to face, Distance learning etc. 
	In person Lectures and meetings with students

	USE OF INFORMATION AND COMMUNICATION TECHNOLOGIES

Use of T.P.E. in Teaching, in Laboratory Education, in Communication with students
	- For the needs, on the one hand, of the enriched presentations of the Thematic Units & on the other hand, of the active experiential participatory methods & techniques, modern audio-visual material is used (power-point, slides, educational videos, etc.).

- In addition, modern & innovative methods & techniques of teaching & learning, including new technologies, are used where appropriate, emphasizing active participation.

- Communication with students is carried out in the following ways: (a) in person, on a personal level, (b) using e-mail & (c) using direct telecommunication (e.g. MS Tools, skype) etc.)

	TEACHING ORGANIZATION

The way and methods of teaching are described in detail.

Lectures, Seminars, Laboratory Exercise, Field Exercise, Literature Study & Analysis, Tutorial, Internship (Placement), Clinical Exercise, Art Workshop, Interactive Teaching, Educational Visits, Study Preparation (Project), Writing Paper / Assignments, Artistic Creation, etc.
The student's study hours for each learning activity as well as the hours of unguided study are listed so that the total workload at semester level corresponds to the ECTS standards.
	Δραστηριότητα

Φόρτος Εργασίας Εξαμήνου

Lectures

52 hours

Study of taught material

30 hours

Exercises and practice

30 hours

Unguided study

13 hours

Total
125 hours


	STUDENT EVALUATION

Description of the evaluation process

Assessment Language, Assessment Methods, Formative or Deductive, Multiple Choice Test, Short Answer Questions, Essay Development Questions, Problem Solving, Written Assignment, Report / Report, Oral Examination, Public Presentation, Laboratory Work, Clinical Patient Examination, Artistic Interpretation, Other / Others

Explicitly defined evaluation criteria are mentioned and if and where they are accessible by students.
	Written exams at the end of the semester (60%),

Assignments during the semester (40%)
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