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1. Ewocaywyn
To Kévtpo Emuoppwong kat Ak Biov Md&Bnong (KEAIBIM) tou Mewmovikov Mavemiotnuiov ABnvwv (MMA) oag
KOAWOOPIleL 0TO EKTIOUSEVTIKO TIPOYPOAPUS ME TITAO Oenos, Sidpkelag 12 SI60KTIKWY wpwv, To omolo Ba Sie€oy el
€€ amOOTAOEWC Kal Ba vAoToNBel HEoW €EBIKA SLOHOPPWHEVNG NAEKTPOVIKNAG EKTIALSEVTIKNAG TIAXTPOPHOG
KOTAypo@ng TwV wpwv TopakoAodnang.
Emiotnuovikdg YmevBuvog tou mpoypdppatog eivat o K. Mewpylog Kotoepidng, Kabnyntrig Owoloyiag oto TuApa
EmiotAung Tpogipwy kat Alatpopng tou AvBpwTou Tou MewmovikoL Mavemiotnpiov ABnvwv.

2. ZIKOTIOG
FeVIKOG OKOTIOG TOU TIPOYPAUMOTOG €lval VO OTIOKTAGOUV Ol KATOPTI(OMEVOL TIG AMOpaiTNTEG YVWOELS KOl
Se€loTNTEG WOoTe va yvwpilouv Ta amapaitnTa oTol el yla TNV apmeAovpyia, TNV owotoinan, tTng Slaxeipion tou
0lVOU TIPLV KO META TNV ELPLEAWOT] TOV, TNV YEUCLYVWOIX TWV 0lVWwy KAl TNV Tpowbnaon outwv.

3. Avaykoiotnto MPOYyPAHHATOG
H kdAuyn twv yvwotikwy medlwv apmerovpyia, owoloyia, opyavoAnmtikn afloAoynon kot marketing €xet
Wlaitepn onpaocia, a@ol e§ao@alilel TNV Tapaywyr KoAnG TtolotnTog mpwtn VAN, SnAadn otaguAoy, Tnv opbn
OLVOTIOINTIK TIPOKTIKN TIOU B 08NYNOEL TNV TIAPAYWYH TIOLOTIKWY Olvwyv, 0AA& KL TNV KATAAANAN Saxeipion
META TNV ELPLOAWOT, WOTE O TIAPAYOUEVOC OIVOG VO EXEL TA PEATIOTO OPYAVOANTITIKG XOPOKTNPLOTIKE, TA OTtolal
Ba pumopéogouv va aglodoynBolv, va TIPOCPEPOUV IKAVOTIOINGN 08 GUVOUACUO HPE TNV KATAVEAWON TOU WE T
KOTOAANAGL TULATO, OAAX Kol va otnpi§ouv tnv mpowbnon tou otnv ayopd. [pdkertol ywa ouvduaopd
TIANPOPOPLWY XPNOIUWY 08 OAQ T OTASIA TNG TIPAYWYNE KPATLOU, ATIO TNV KOAALEQYELX TNG AUTIEAOV, HEXPL TNV
owoToingn, T ouvTAENON, TNV TPOwBNOoN Kal TNV KaTtavéAwaon. H amoktnon Twv Tapomavw YVWOoewv sival
avaykaia TOGOo ylo qUTOUG TIOU OGXOAOUVTOAL ETIAYYEAUXTIKA pE TO KAGSO TOU 0ivou, 0G0 KOl YL TOUG OLVOPIAOUG
TIOU QYOTIOVV TNV KATAVAAWGT] TOV.

4. Ma6Onowakoi atoxot
Ol oTtovSAOTEC:
e v pudBouv Ta Baotkd oTtadla avATTUENG TNG AUTIEAOV.
e v pu&Bouv Ta Baotkd otddla AeuKknG, £puBPNC KAl epuBpwTrg olvottoinong.
® VO OTIOKTHOOLV YVWOELG TTAVW OTNV YEUOLYVWOLIO TwV 0lVWwV Kall TIG EAANVIKEG Kal SLEBVEIG TIOIKIALEC.
® VO eVNUEPWOOUV Yl OTOLXEI TNG EAANVIKAG aYOPAG KOL YLt TATELG TNG Ayopag TPV Ko petd Tov Covid -

19 (Baowkég apxég mpowbnong oivwv).




5. Opada atoxog
Fewmovol, MNtuxlovyxol BeTikwy emoTNUWY, Xnukoi, sommelier, winebloggers, epyaldpevol O OWVOTIOLELD, QOLTNTEG
TIOPEUPEPWY  ESIKOTATWY, TTUXLOUXOL TPLToPabulag ekmaidevong EmayyeApotieq  Eotiaong f TOUPLOTIKWY
ETIOYYEAUATWV.

6. MwTtomownTik&
BeBaiwaon mapakoAovbnaong

7. Aopn EKTTOSEVTIKOU TTPOYPANHOATOG

TitAog SISAKTIKNAG EVOTNTAG TitAog utosvoTnTag Al&pKeELX OE WPEG
i , 1.1 Baolkd otadla avamtuéng tng 1.5
1. Baowkég apxég
Apmedovpyiag kot emidpaon OUTIEAOV
gTnv TotoTnTa Tou otvou 1.2 AmopaitnTE] OUTIEAOUPYLKES 15
TIPOKTIKEC KOl  EMMTWON OTNV
TIOLOTNTA TWV OIVWV.
2.1  MeBobdoloyiaw  Tapaywyng 1.5
2. Owortoinon amno to Asukwv, pol€ Kal puBpwv oivwv
oTaPUAL £wWG TO TTOTHPL TOU 2.2 Kotepyooieg olvwv €wg tnv 1.5
KatavoAwTn EMPLEAWCN KOl €TMTWoNn oTnv
TOLOTNTA
3.1 Boaoiwkég apxég yeuolyvwolag 1.5
3. Exmaidsuon otnv olvwv
Fevolyvwoia oivwv 3.2 MpopiA olvwv eAANVIKWV 1.5
TIOKIALWYV / TuvSUaoHOC PaynTouv.
4 MpotBnen oivwv- 2.\)10pi'201xsia ylo TG TAoElg TG 1.5
Baotkee apxe 4.2 MpoKTIKEC TTpowBNaNg olvwy 15

8. Emiotnpovikn opada

Emiotnpovikdg YeuBuvog tou mpoypdupatoq ivatl o [ewpyioc Kotaepidng Kabnyntrg OwoAoyiag oto TpARua

EriotApng Tpogipwy kat Alaxtpo@ng tou AvBpwtiov Tou Mewmovikov Mavemiotniouv ABnvwv.

Aumedoupyla Siddokel o ZTépavog Kouvdoupdc AvamAnpwtng KaBnyntig tou gpyactnpiov Aumelouvpyiog tou

TuApatog Newmoviog Tou AplototeAsiov Mavemiotnpiov Osoooiovikng.

Fevolyvwaolia oivou diddokel o Ap. Anuntpne XardnvikoAdou.

Owikd marketing & mwAnoelg Si6dokel o Eupavoun Nauviad&kng.

I10 TpoOypoupa Siddokouv emiong péAn AEM tou lewmovikou Mavemiotnpiov ABnvwv, Kobnyntég amo To
AplotoTélelo Mavemotuo OsoooAovikng kot 1o Moavemotio AuTikng ATTkNG e€etbikevpévol okadnuaikol
OTOUG TOElG TNG Aumedovpyiag kat TG Oworoyiag. EmumAéov, Sibdaokovteg Ba eivatl kat eEwTePLIkol OLVEPYATEG

€LOIKEVONEVOL GTOV KAGSO TOU oivou.




9. Mé£60ob0o¢ vlottoinong

E€ amootdoswg

10. Texvikég ekmaidevong - Epyaleio— EEotALopog
H &idaokohior Sie€dyetal péow TOu SLASIKTUOU, TIPOCPEPOVTAG OTOV EKTIOLSEVOHUEVO «OUTOVOUIO», SnAadn
SuvaTOTNTA PEAETNG QVEEAPTHTWG TIEPLOPLOTIKWY TIOPAYOVTWY, OTIWE N VTIOXPEWON TNG PUOLKNG TOU TIOPOUCIAG
0O OUYKEKPLUEVO XWPO Kal xpovo. H olyxpovn €€ amootdoswg ekmaideuon TPAyRATOTIOEITOL Héow EOIKA
SLOPOPPWHEVNG EKTIAUSEVTIKAC TAATPOPHAG. Mpokeltal yi {WVTOVA HOBAMATA Pe €l0NYNTH TA OTIola KOAOVVTOL
ol eKTaSEVOPEVOL VO TIapaKoAouBrioouwy omd To XWPOo Toug ot ouvedpieg Tou AapBdvouv ywpa o€
TIPOKAOOPLOUEVEG NUEPEC KO WPEG, XWPIG VA elval UTIOXPEWTLIKA N QUOLKN TIPOVTia.

11. EktodeuTtikO YAko- MpocOeteg MNnyég

To ekTaUSEVUTIKO UVAIKO TOU TPOYPAUUOTOC SlaTiBetal otadlokd, ovd SIOaKTIKA evoTNTA, HECW ELOIKA
SLOHOPPWHEVWV NAEKTPOVIKWY TAEEWV. Katd tnv e€€AEn kaBe BepaTikng evOTNTAG AVaPTWVTAL O OXETIKO link ot
amapaitnTeg yo TNV opoAn Ste€aywyr TG ekmaudeuTikig Stadikaciag avakowwaoelg. O ekmatdeudUEVOC, aPOoU
OANOKANPWOEL TN HEAETN TNG EKAOTOTE SIOOKTIKAG EVOTNTACG, KOAEITAL VO UTIOPAAEL NAEKTPOVIKA, TO OVTIOTOLXO TEOT
a&loAdynong. MoapadAAnAa, TIAPEXETAL TIANPNG EKTIALSEVTIKY UTIOOTAPIEN SESOUEVOU OTL O EKTIALOEVOUEVOG UTTOPEL
Vo ameVBUVETAL NAEKTPOVIKA (YLt TO SLAGTNHO TIOU SLAPKEL TO EKACTOTE HABNUO) OTOV OPLOPEVO EKTIALSEVTH TOVY,
MEOW EVOWUATWUEVOU OTNV TIAATPOPO NAEKTPOVIKOU CUCTHUATOG ETIKOWWVIOG, YL TNV ApeoN €TTALON OTTOPLWVY
OXETWOMEVWV HE TIG DEPATIKEG EVOTNTEG KOL TIG AOKNOELG a&loAOynang i TV TEAKN epyaaia.

12. MgOodoAoyia A&loAdynaong

12.1 AZL0AOGYyNON EKTIOSEVOHEVWV
e TeoT MOAATIAWY ATV TATEWV
e TeoT pe apwpaTik& standards

12.2 AZL0AOYNON TOU EKTIALSEVTIKOU TIPOYPAHNATOG (EKTtaSeVTEG, ekTtondSsuopevol, KE.ALLBI.M.)
H o&loAdynon Tou eKMASEVTIKOU TIPOYPAUUATOG Ba yivel PEow EPWTNHATOAOYIOU TIOU OCUUTANPWVOUV OL

eknatdevopevol. Ta mopiopata Ba xpnopomoinBovv yi Tn ouvéxlon R/kal BeAtiwon Tou ekTadEVTIKOU

TIPOYPAUUATOC,




13.

14.

15.

16.

Yroxpewoelg ekmatdevopevwv/Miotomonntiko Empoppwaong
Mo TNV €TULTUXH OAOKANPWGN TOU TIPOYPAUUATOC Ol GUUMETEXOVTEG Bt TIPETIEL
> va €Xouv TIOPOKOAOUBnoelL To oUVOAO Twv S8aKTIKWY gvotATtwy. OL amouoieg dev pmopouv va

uttepBaivouv 1o 10% Twv TPOPAETOPEVWV WPWV eKTIaiSguong.
> va €xouv 0AoKANpwoel pe emituyio TNV e€étaon. Ta NAEKTPOVIKA TEOT PTopel va TeEpAXUBAVOLY EPWTHOELG

avTloToiXlong opBwv amavTioewy, TOANATIANG TTAOYNAG 1 aAnBovg/Peudoug SAwong.

»  va €X0ouv KOTOBAAEL TO OUVOAO TWV SIOGKTPWVY HE TNV EYYPAPN TOUG TPV TNV EVAPEN TOL TIPOYPAUUATOC,.

Metd Tnv €mITUXN OAOKANPWON TOU TPOYPAUUOTOC OTOVEUETOL OTOUG OUMMETEXOVTEC BeBaiwaon
MoapakoAovBnaong, n onoia ekdidetat amd 1o Kévtpo Empoppwaong kat A Biov Mé&Bnaong tou MA.

JTOUC OUMUETEXOVTEG TIOU TIOPOKOAOUONCO, 0AAA Sev OAOKARPWOAV TO GUVOAO TOU TIPOYPAUUATOC, UTtopEl va
mapéxeTal Befaiwaon MapakoAouBnong povo Twv SISOKTIKWY EVOTATWY TIOU TIapakoAovOnaav.

Kootog cuppetoxng/EKTTw Tk TIOALTIKN

To kOOTOC OUMPMETOXNAG OTO TPOYPOMMA Elval 240 gupw Kol TIPETEL va KaTaBAnBsl Tpv v évapén Tou
TIPOYPAUHUATOC TIPOKELPEVOL VO KATOXUPWOEL N CUUUETOXT) OTO TIPOYPOLLAL.

OL evllapePOUEVOL/EVOIOPEPOIEVEG KOTOBETOUV TO QVWTEPW TIOCO OTOV TIAPOKATW AOYOPLOCHO, OTOV OToio
Sikaovxog sivat o Edikdg Noyaplaopog KovouAiwv Epguvag tou MA, ava@Epovtag amapaitnta To OVOU& TOUG
ko Tov kwdikd EAKE tou €pyou (Kwdikog: 450.0002).

EOvikn Tpamela oto Aoyaplacpo pe IBAN GR 2801100400000004001883448

To omodelkTIKO KATAOEONG EMIOUVATITETOL OTNV AlTnon TIOU UTIOPBAAAETAL NAEKTPOVIKA OTNV LOTOCEAISA TOU
Kévtpou Empdppwong kat Ak Biov MaBnong tou MA.

Awtiosg
O evLapepOpevol/evilaPePOEVEG UTIOBAANOUY aiitnan NAEKTPOVIKA 0TnV WotogeAida Tou Kévipou Emipudpowaong

kot Al Biou Mé&Bnong tou MA kot CURTIANPWVOVTOL 1) ETILCUVATITOVTOL OAX TA TIPOATIALTOVUEVA.

Ye mepimTwon mou Sev ouykeVTPWOEL 0 EAAXLOTOG ATALTOVUEVOG APLOUOG eTiiLopPOoVpeVWY, To KEAIBIM Siatnpet
TO Sikatwpa CAAAYNG TNG NUEPOUNVIOG EVaPENG TOL TIPOYPARMATOG 1 KOl OKUPWAONG TOV.

Emikowvwvia
Mo TEPLOTOTEPEG TTANPOYPOPLEG OL EVOLAPEPOUEVOL/EG UTIOPOVV VA ETILKOWVWVOUV E!
» 1N Mpappateloky YootAplEn Tou mpoypdppatog e-mail: oenology@aua.gr TnAépwva: 2105294719 (10.00-
15.30)
» 1 Tlpoppoteic tou Kévtpou Empoppwong & A Biov MdBnong (KEALBLM.) Ttou Tlewmovikou
Mavemniotnuiov ABnvwv: email: kedivim@aua.gr TnAépwva: 210 5294400 (10.00-15.30)



