NEPIFTPAMMA MAOHMATOX

1. TENIKA
ZXONH | EDAPMOXZMENQN OIKONOMIKQN KAI
KOINQNIKQN EMNIZTHMQN
TMHMA | ATPOTIKHZ OIKONOMIAZ KAI ANATTY=HZ
EMNIMNEAO ZMOYAQN | lMpomtuytaxd - Emtdoyrg
KQAIKOZ MAOHMATOZ | 3715 EEAMHNO | 9°
2MNOYAQN
MAPKETINI  TEQPTIKQN MPOIONTQN KAI
TITAOZ MAOGHMATOX TPODGIMON
AYTOTEAEIZ AIAAKTIKEX APAXTHPIOTHTEZX
o€ TEP(MTWON TTOV OL TLOTWTIXEG LOVASES ATTOVEUOVTNL OE
StanpLtd uepn Tov Hadnuatog .. AteA€gels, Epyootnplones EBAOMAAIAIE> NIZTQTIKEZ
Aonroelg x.ATt. Av OL TTLOTWTIXEG LOVASES ATTOVEUOVT L EVLALinL QPEZ MONAAEZ
. 7 7 p AIAAZKANIAZ
yLoe To 6UVOAO Tou podruatog avaypdte tig eBdouadioies
WPES 816 oH AL X 0L TO GUVOAO TWV TLOTWTIXWY LOVASWY
Oewpio: ALAAEEELS 5
Epyactiplo: Xprion EpyaAeiwv Aoylopikol
>YNOAO 5 5
MpooSéote oelpég av xpetaotel. H opydvwon StdaonaAlog ot
oL St8onTInEG UESOSOL TTOU XPNOLULOTIOLOVVTOL TLEPLYPAPOVTOLL
QVOAUTIXX OTO 4.

TYNOX MAGHMATOZ | Emtotnuovinrs MepLoxrig

YroBdSpov, Mevinwyv Nvwoewy,
Emtotnuovuris Meploxrg, Avamtuéng
Aglotritwy

MPOAMAITOYMENA MAOHMATA:

FAQXZA AIAAZKANIAZ kot EEETAZEQN: | EAAnvIKN

TO MAGHMA MPOX®EPETAI ZE ®OITHTEX | Nat (ota AyyAikd)
ERASMUS

HAEKTPONIKH ZEAIAA MAGHMATOX (URL) | http://www.aoa.aua.gr/el/?course=marketing-of-
agricultural-products-and-food

2. MAOGHZIAKA AMNOTEAEZMATA

Ma6nolakd AroteA€opata
lMepLypaovtal T LadnoLoand AmOTEAEOUATA TOU LOONULUTOG Ol CUYXEXPLUEVES YVWOELS, SEELOTNTES
not eavoTNTEG HoTaAdjdov emuméSov mou Sa AITOXTHOOUV OL (POLTNTEG UETA TNV EMLTUXN
0AoxANpwaon Tov UA9NUATOG.
JvuuBovAevteite To Mapaptnuo A

o Mepypapny Tov Emumédov twv Madnolaxnwy Amotedeoudtwy ylo xa9e éva xUxA0 omoudwv

ou@wva ue MAaioto Mpoodvtwy tov Evpwmainov Xwpov Avitatng Exmtaidevong

o Mepypaunol Asinteg EmiméSwy 6, 7 & 8 Tou Eupwmainov MAataiov Mpoodvtwy At Blov Madnong
no Mapdptnuoe B

o MepAnmtindg O8Nyos ovyypa@rc Madnotaxwv ATOTEAEOUATWY

To uddnua avtd amoTteAel TO KUPLO ELCAYWYIKS HABNuUa oTLg €vvoleg TG Epmoplag AypoTikwyv
Mpoidvtwy Kat Tpo@ipwy. AoxoAeltal pe Ogpata mapadootakng Eumopiag Aypotikwy Mpoidvtwy
Kat Tpo@(pwy, aAAd Aaupdavel umtdhn toug TpdToug e Toug omoloug €xel aAAd&eL n Sadikaola
Eumoplag Aypotikwv Mpoldvtwy kat Tpo@i{pwy Tig teAevtaleg dekaetieg. EmumAgoy, To HdOnua




avadelkvlel to poAo Tou Marketing OTI QyOpPEG QAYPOTIKWY TPOIOVTWY KAl TPOPiHwY
Ttapovolalovtag TG oUYXPOVES TACELS KAl EQAPUOYES LAPKETIVYK OTLG OYOPES AUTEG. Me TNy
ETLTUYXT] OAOKANPWON TOL HaBNUATOC 0 oltnTr¢ Oa elval o€ B€on va katavonoeL:

e T PaOKEG EvVoLeG TNG Epmopiag AypoTikv Mpoldvtwy Kat Tpo@ipwy

e 1N dtadkaoia kat ta enimeda oxedlacyol tng Eumoplag twy Mewpykwy Mpoidvtwy Kat
Tpo@i{pwy

e TG YlvETAL N EPELVA LAPKETLVYK

e TN onuacia g yvwong tTng CUUTEPLPOPAS TWY KATAVAAWTWY

e TOV KOBOPLOWS Kpltnplwyv KATATUNONG TNG ayopds, TOug TPATOUG ETAOYNG TNG Ayopdg-
OTOXOUL KL TNV TOTOOETNOT TOV TTPOIOVTOG 0TO LUAAS TOU KATAVAAWTN

e TLelval éva tpoldy, Ta&vounon Tpoldvtwy, LApKa Kol CUCKELAO(O TTPOIOVTOC

e TNV €vvola TNG TWUNG, TNG TG TTWANONG, TWY CTPATNYIKWY KOl TAKTIKWY TILOAGYNOoNG Ko
eEWTEPIKWYV TTOPAYSVTWY TTOV EMNPEALOLY TNV TLUN

e TG A€lTOUpyoUlV oL ayopeg ocuuPoAaiwy HEAAOVTIKNG EKTARPWONG Kol SKALWUATWY
npoaipeong

e TOV OKOTO TOU OUOTAUATOG OlAVOUNG KOl TOUG KUPLOUG TOPAYOVTEC TNG Oyopds,
OUUTEPIAQUBAVOUEVWY TWV XOVOPEUTIOPWY KAL TWV ALAVOTTWANTWY

e TO Helypa LAPKETIVYK WG LECO eTKOLVWVIag, Tn dtadikaoia emikolvwyviag KaL Ta oToXelo Tov
plypatog mpowOnong Kot Tov TPOTo EMAOYNG TOU

e TN PETATPOTY] TNG oTpatnywKig Marketing og dpaoctnpidtnta Marketing otov Touéa Twv
AYPOTIKWY TTPOIOVTWY Kal TPOW(Hwv

e TNV ddkaolo agloAdynong Twv AMOTEAECUATWY MAPKETIVYK TTOU TPOKUTITOUV GTOV
aypodLatpo@ikd KAGdo

‘ Fevikeg IkavoTnTeq
AoUBAVOVTHG UTTOYN TLG YEVIXES IXAVOTNTES TTOU TIPETTEL VXL EXEL LTTOXTIOEL O TTTUXLOUXOG (OTTWG AUTES
avaypd@ovtot oto Mopdptnuo ATAWUATOS 1ot TopaTdevToL axoAoV9w() o€ oL / TTOLEG KLTTO UTES
aroonomel To uadnue;.
Avadritnon, avadvon xat ouvOeon Sedouévwy  Zxedlaouds xot Stoexelplon Epywy
noL mANPo@oOpLWY, UE TN xprion xot Twy XeBaouds otn  SlPOPETXOTNTH ML OTNY

amapa{tnTwy TEXVOAoyLwv TOAVTTOALTLOUXO TN T

[POCUPUOYY O€ VEEC XA TAOTAOELG ZeBaouds 0to Puond meptBaAiov

Afyn aropacewv Enibelln nowvwvinrg, emayyeApatinis xat nOmng
Avutdvoun epyaoio vrevuvdTnTag natL evatodnaoiog og Séuata EvAov
Ouadun epyaoia AouNoN APLTLHG KOl QUTOXPLTLNNG

Epyaoio o€ 51e9veg meptBdAdov Mpoaywyn tng €AeU9epng, Snuiovpyuenis  xout
Epyaoio o€ dtemiotnuovind meptBaiiov ETTOLY WY NG OUEPNG

Mopaywyr] VEwv pELYNTIXWYV LEEWV

e Avalitnon, avdaivon Kat cUvOeon SeSoUEVWY KAl TTANPOWOPLWY, HE TN XProN Kol Twv
ATAPA{TNTWY TEXVOAOYLWV.

e T[pocCOpUOYN O€ VEEC KATAOTATELG.

e AMUn amo@docewv.

e AuTtévoun epyacia.

e Ouadikn gpyaoia.

3. NMEPIEXOMENO MAOGHMATOX

Eloaywyr 6to MApKETLYYK AYpOTIKWY Mpoldvtwy Kat Tpo@{wy
AvdAvon Zxedlaopol MAPKETLVYK AypOoTIKWY MpoldvTwy Kat Tpo@i{wy
‘Epeuva MApKETLVYK

SUUTTEPLPOPA KATAVAAWTN

SAwWN R




. Tunuatomoinon ayopdg kat tomtoBgtnon mpoidvtwy (tomoBETnon)

. ZTPATNYLKN TTPOIOVTOG

Aloyelplon TILWY LECW AYOPWYV LEAAOVTIKNG EKTTANPWONG Kol SIKALWHATWY Ttpoalpeong

5
6
7. ZTPATNYLKM KOl CUCTAUATA TLLOAOYNONG
8
9

. ZTPATNYLKN CUCTHUATOG SLAVOUriG
10. ZTPATNYLKN] ETLKOWVWVIOG KAL TTPOWONoNS

11. Eqpapuoyn mpoypapupatog MApKETLVYK AypoTIKwY Mpoldvtwy Kat Tpo@{wy
12. ATTOTEAEOUO MAPKETIVYK AYpOTIKWY MpoldvTwy Kal Tpo@{wy

4. AIAAKTIKEZ kat MAOHZIAKEZ MEOOAOI -

AZIONOTHZH

TPOMOZ NMAPAAOZHZ | H didaokaAla ylvetal dwa {wong otnv
Mpdowmo ue mtpdowmo, EE amootdosws exmaidevon | alBovoa.
W.ATL
XPHZH TEXNOAOTIQN MAHPO®OPIAZ KAl | Xprijon TexvoAoyuhv MANPo@opLknig Kat
EMNIKOINQNIQN | Emtikotvwviwv ot dtdaokaAla Kat otny

Xprion T.T.E. otn AtdaonaAio, otnv Epyaatnplonri
Exmtaidevon, otnv Emuotvwvia Le TOUG (POLTNTES

ETKOLVWV(A [LE TOUG POLTNTEG.

Xprion €€eLOIKEVLEVOL AOYLOLKOV.
Xprion  OAOKANPWUEVOL  GUOTAUATOC
Slaxelplong NAEKTPOVIKWY LaBNUATWY.
Emikovwvia e oLt TEG LECW AVOLY TG
TAQTPOPUAG NAEKTPOVIKAG TAENG Kal
NAEKTPOVIKOL TaLOpOUE(OL.

OPIrANQZH AIAAZKAAIAZ
Meptypaovtal ovaAutixd o TPomog xot ueSodol
dibaonaAiag.
AtoA€€elg, Zeuwvapla, Epyaotnpiann Aoxnon, Aoxnon
Medlov, MeAétn &  avadvon  BiBAoypaiog,
Qpovtiotripto, lMpoxtnp (Tomo9€tnon), KAwu
Aoxnon, Kadditeyvind  Epyaothplo, Atadpaotinn
StbaonaAln, Exmaitbevtinég emionéPelg, Exmdvnon
ueAétng (Project), Zuyypa@n epyaciag / epyaotwy,
KaAAttexviun dnutovpyla, x.AT.

Avaypdpovtal oL Wpes UEAETNG TOU @OLTNTH ylo xAOe
uodnotann Spaotnpdtnta xaSwWG HoL Ol WPES UN
no908NyoUEVNG UEAETNG WOTE O OULVOALXOS POPTOG
epyaolag oe emimedo e€aurjvov va avtiotolxel oto
standards tov ECTS

. ®optog Epyaciog
ApactnpotnTa pEfaw;)v):)u

AaA£EeL 60 (peg

AuTOTEANC 65 (peg

HeAETn

2uvo%o 125 WPES

Mo9rjuatog

AZIONOTHZH ®OITHTQN
Meptypacni tng Stadwaoiog agloAdynong

Mwooa  A&oAdynang, Mé9obot  aéloAdynong,
Awpopwtiw) 1 Zvumepaouatnr],  Aontuoolo
MoAAarmAng Emidoyng, Epwtriogls XUvtoung Amavtnong,
Epwtroeig Avamttuéng Aoxiuiwv, Eridvon MpoBAnudtwy,
lparty Epyaoio, ExSeon | Avagopd, Mpopopinn
E&€taon, Anudoia Mapovoiaon, Epyaotnpiaxn Epyaoia,
KAwvuer EE€taon AaSevoug, KaAAiteyviur) Epunvele, AAAn
/ AAAEG

Fpamtn teAkn e§€taon otnv VAN (100%)
HE €pwTAOE €mMAoyng Zwotol -
AdBoug.




Avapépovtal  pnNTd  TPOOSLOPLOUEVY.  XPLTrpL
a€loAdynong nat e&v xat wov elvat TpooBaotua amd Toug
(QOLTNTE.
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